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Cmdr. Andre Billeaudeaux of the U.S. Coast Guard had long dreamed of a citizen’s network that could help keep
watch on the nation’s coasts and waterways. The advent of social media helped bolster that vision.
Web 2.0 and social media technology were still budding in popularity when Billeaudeaux wrote his course paper.
“It was an exploration of what could be,” Billeaudeaux said of the paper.
1. The course paper outlined the U.S Coast Guard’s American Waterways Watch (AWW) and its communication
limitations. Participants were limited in terms of how they could receive information and to where they could
report information.
The paper went on to analyze theories of social networking, most of which well predated the advent of the
Internet.
With the rise in popularity of Web 2.0 applications, social networks could thrive unimpeded by enabling
people to share information independent of restraint by government or other organizations.
That prospect was viewed as a potential benefit to organization such as the US Coast Guard by allowing the
organization and individuals to freely exchange information through a varied possibility of Web 2.0 social
networking applications
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2. The paper paved the way for Billeaudeaux’ thesis. Moreover, the citizens group he launched in the Pacific
Northwest, the Citizen’s Action Network (CAN), has fully embraced social media as a communications tool.
The group has its own Facebook page as well as instance of MOODLE a collaborative learning applications
“You can really make an impact in communities that were never before harvested,” he said. “You can
generate useful information through this technology.”
Social media is valuable when the Coast Guard sends out alerts as well as in giving feedback following an
event. Further, it enables citizens to easily communicate with each other en mass. All of that provides the
volunteers with a greater sense of connectivity to the Coast Guard.
3. CAN has since expanded and now has a chapter based in Louisiana that monitors the Gulf Coast region.
Efforts are also under way to establish chapters in North Carolina and Maine.
Also, the intervening years have seen the Coast Guard embrace social media outlets such as Facebook,
MySpace and YouTube. In September 2008, Coast Guard Admiral Thad Allen announced the Coast Guard’s
“Social Media Initiative.”
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